Surname 4

Name:

University:

Course:

Tutor:

Date:

Sudhaman, Arun. Covid-19: 77% Of PR Firms Expect Loss Of Earnings As Pressure Hits Consumer Spend. Provoke.


The news article has indicated that 77 percent of Public Relations (PR) firms are expected to suffer increased losses due to the issue of Covid-19, globally. The loss will be realized since there is a decline in the earnings as a result of the budget cuts on communication. More specifically, the article has based its argument on the survey that was carried out by ICCO, Provoke, as well as the Stickybeak research platform. The survey that was carried out incorporated 393 participants that include 105 inhouse executives that were recruited globally. Indeed, the findings show a bleak future of the prospects of the PR industry. The PR industry is grappling with budget cuts on consumer marketing, canceled campaigns, payment delays, as well as hiring freezes. 


Moreover, there are several takeaways that I did pick from the article. First, when the participants were asked how they would expect Covod-19 to impact the various PR firms. The loss related to the earnings received accounted for estimated three-quarters of the responses coming ahead of the hiring freezes, pay cuts, and layoffs at 62 percent, 37 percent, and 27 percent respectively. Nonetheless, 15 percent of the participants were optimistic there would be increased business due to the pandemic. 

 Secondly, when the participants were asked about how the clients would respond to the pandemic in the context of their work with the PR firms. The article indicates that 87 percent indicated that it will result in canceled or delayed campaigns as opposed to 32 percent who indicated payment delays and 44 percent stating it would result in reduced retailers. Thirdly, the article reports that when participants were asked how they would incorporate the external agencies during this pandemic period. Only 43 percent of the respondents indicated that they will incorporate the use of the agencies.   


I am more fascinated with the part of the article that discussed Covid-19 communications. More specifically, the article indicates that both the inhouse at 67 percent and agency at 74 percent reported increased timeliness as the most significant factor to be considered in the effective management of the strategies towards combating the pandemic. Furthermore,  the article reported on the biggest communications challenges that PR organizations faced during this Covid-19 pandemic. The topmost challenge was the disruptions at the workplace at 58 percent. The other included customers disruption at 53 percent, misinformation at 19 percent, as well as layoffs at 11 percent. Also, when participants were asked about which of the stakeholder groups is the top priority for the communications. The inhouse participants selected employees as their top priority at 56 percent as opposed to the customers that were at 30 percent. 

Finally, the article discusses the skills and preparedness during the Covid-19 pandemic. 62 percent of the respondents stated that they are prepared with only 1.7 percent stating that they were not prepared. I must indicate that the article has discussed the issues related to the current Covid-19 pandemic that is ravaging different sectors of the economy globally, including the PR sector. Moreover, I agree with the results presented in the article; the pandemic has disrupted the PR sector and there is a likelihood of increased business losses. Additionally, the article correlates well with the discussion held in class on the various factors that impact on PR sector among others. In conclusion, it must be noted that Covid-19 will create a significant economic loss on the PR sector and therefore adequate strategies should be incorporated to mitigate the impact. 
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